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does the return on investment (ROI) for promotional products compare to

\ L LR other marketing methods? You might be surprised. A 2008 study by the Advertising
AL AR | . Specialty Institute found that:
INCENTIVES & REWARDS PR

Boosting Customer Satisfaction

MARKETING TIPS B 84% of those surveyed remembered the advertisers on the
Keys to Communicating Smarter promotional products they received, and 42% said they had a
T?oEFCIh?rE}E)EVm L more favorable impression of the advertiser alter receiving the
item.
@ M 62% did business with the company that gave them the item.
PRODUCT SPOTLIGHT B Over 75% kl:pt the promotional product for more than one year,
Great Green Promotions B The cost per impression (CP1) for many promotional items
New & Unique Products is less than half a cent. You can advertise on a wall calendar,
Sl"f"ﬁg?fcztfg?hﬁgrﬁ?esults watch, or coffee mug for a fraction of the cost of a magazine,
L AGNI APPE: newspaper or television ad.
Quotable Quotes
@ The survey also found that it pays to choose your promotional
products carefully: 81% of promotional products were ke pt because
DEAR' ADDY ) . the recipient found them useful. Writing instruments were the
M:\OnlsitEerEsI‘r;EigrSosm .I?R(ir{?llgucstmns most commonly owned promotional item among survey respon-
Did You Know? dents, followed by shirts, caps, bags and glassware/ceramics.
Don’t miss out on this cost-effective marketing tool! It's casy
to create a lasting, positive image of your company while kcc'ping to
your budget. Just call us to get started!
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